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This segment encompasses our targeting 
capabilities and supply and AdTech services. It 
combines our former Marketing Solutions and 
Iponweb segments. 

•
From a product perspective, Performance 

Media includes commerce activation through 

Commerce Growth, monetization through our 

Commerce Grid SSP and our AdTech 

capabilities.

This segment encompasses revenue generated 
from brands, agencies and retailers for the 
purchase and sale of retail media digital 
advertising inventory and audiences, and 
services.

•
From a product perspective, Retail Media 

revenues derive from our Commerce Max DSP, 

our retailer monetization solution suite, 

Commerce Yield, and additional retailer 

monetization opportunities through our 

Commerce Grid SSP.











Cross-selling opportunities Expansion with Brandcrush acquisition+





Gross Profit
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USD million @ Q1 2023 FX
FX

impact
Actual

Contribution ex-TAC 258$              (4)$         254$              

USD million @ Q1 2023 FX
FX

impact

Guidance 

Midpoint

Contribution ex-TAC 266$              (3)$         263$              

USD million @ FY 2023 FX
FX

impact

Guidance 

Midpoint **

Contribution ex-TAC 1,122$           (7)$         1,115$           

* Based on FX assumptions for Q2 2024 and Fiscal Year 2024 published in the May 2, 2024 earnings release

Q1 2024 Actual

Q2 2024 Guidance*

FY 2024 Guidance*

** Illustrative of 2024 Contribution ex-TAC guidance of high-single-digit growth at constant currency 

communicated on May 2, 2024
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