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• AI has been part of Criteo's DNA since day one

• Access to the largest commerce dataset on the open 

internet to feed our commerce-driven AI models

• Integration of Generative AI into our platform with a 

focus on improving performance, enhancing the user 

experience, and optimizing our service delivery process
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Unsettled macro; continued traction of new solutions, including Iponweb 

+9% to +10% growth 
at constant currency

$296M to $302M, or +5% to +7% YoY 

growth at constant currency

~27% to 28% of Contribution ex-TAC $109M to $115M
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2022 Winner 

in AdExchanger

Programmatic Power 
Players

2021 Winner in Diversity  

France Digitale Talent 

Awards 

2021 Winner for the 

Criteo Retail Media 
Platform

2021 Winner for the

Best First-Party Data 

Strategy

Megan Clarken, 
Criteo CEO

2022 Winner of 
AdAge’s Leading 

Women in the 
advertising industry

2022 Winner of 
Adweek’s Best 

Retargeting Solution

2021 Winner of the 

International 

Innovation Awards 

(IIA) 

2021 Winner of the 

Diversity Champion 

Corporate Award

2021 Winner of the 

International Inclusion 

Award

Awarded one of the Top 

50 inspiring Workplaces 
in North America in 2022

Criteo ranked #4 on 2022 

LinkedIn Top Companies list 

for Marketing and 

Advertising in the U.S. 

2022 Winner for our global 

DE&I commitment and our 

CSR & ESG engagement 

and communication report

Criteo named 2022 

Best Company 

Culture by 

Comparably

Criteo became a 

member of 2023 

Bloomberg Gender-

Equality Index

Criteo named one of 

the Top 12 hottest 

AdTech companies of 

2022

Criteo was named as one of the 

12 providers that matter most in 

”The Forrester WaveTM: 

Omnichannel Demand-Side 

Platforms, Q3 2023”

Forrester stated that “Criteo’s 

strength is its use of AI”

Gartner
Criteo recognized as 

a Representative 

Vendor in the May 

2023 Gartner® Market 

Guide for Ad Tech 

Platforms. 1



Committed to maximizing share buyback 
to drive shareholder value…

…with share buyback program governed 

by French law

• Only allowed to own treasury shares up to 10% of 
share capital at any given time

• Use of repurchased shares restricted to 1) granting 
shares to employees or 2) using shares as currency 
for M&A (i.e. the sole purpose of cancelling shares is 
not a lawful purpose under French law)

• Unused repurchased shares have to be cancelled 1) 
after one year for employee-reserved shares and 2) 

after two years for M&A-reserved shares

• Only allowed to cancel a maximum of 10% of share 
capital every 24 months

• Extended share buyback authorization to $480M in 
Dec. 2022

• $103M shares repurchased in the first 9months 
of the year

• Spent 66% of FCF to repurchase shares in 2022

• ~2.7M shares cancelled in 2022
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